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Generational Dynamics

Thriving in a Multigenerational 

Marketplace
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Golden 
Rule



2

John Ansbach National Association of REALTORS®

The Best Rule

Understand consumers 
and treat them the 

way they want to be 

treated

4 Generations

John Ansbach National Association of REALTORS®

Civic

Baby Boomer

Gen Xõer

Gen Yõer

If you areéThen we call youé

64 years old or older

45 years old to 63

15 years old to 32

33 years old to 44

The Generations
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Real Estate Consumer Demographics

Median Age: 

39

Real Estate Consumer Demographics

Real Estate Consumer Demographics
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Real Estate Consumer Demographics

Civics

John Ansbach National Association of REALTORS®

Matures, GIõs, Greatest 
Generation
58 million
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Values and 

preferences
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Dedication and sacrifice

Hard work

Conformity

Stability and security

Respect for authority

Delayed gratification

Baby 
Boomers
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Boomers

òMeó Generation

78 million
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Whoõs using 
generational 
knowledge to 
connect with 

Boomers ?

John Ansbach National Association of REALTORS®
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Values and 

preferences
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Work

Self

Involvement

Personal Gratification

Community
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Generation 
X
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Xõers, Baby Busters

48 million

Original òlatchkeyó 
kids

John Ansbach National Association of REALTORS®

Whoõs using 
generational 

knowledge to build 
sales and marketing 

relationships with 
Xers?
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Seminal Trend
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What about   
Gen X heroes?
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No heroes
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Values and 

preferences

John Ansbach National Association of REALTORS®

Fierce Independence

Change

Technoliteracy

Skepticism

�:�R�U�N���L�V���µ�M�X�V�W���D���M�R�E�¶
Enjoy autonomy


