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The Best Rule

Understand consumers
and treat them the
way they want to be
treated
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4 Generations

The Generations

64 years old or older C|V|C
45 years old to 63 Baby Boorneer
33 years old to 44

15 years old to 32 GemY'eN 6

JohnAnsbach _ National | Association of REALTORS®




Real Estate Consumer Demographic:

Home Buyer Demographics

Real Estate Consumer Demographic:

CHARACTERISTICS OF HOME BUYERS

[} [ Forty-seven percent of recent home buyers wer

irst-time buyers. )

old, whie the typical ]

m  Twenty-on t of recent home buyers w

percent were males.

eason for the recent

recent home b

as a desire to ow

n  Forone-thid the primary

n ahome.

home purcha:

FIRST-TIME HOME BUYERS
(Percent

Home Buyers)

50% 1
47%
45%
2%
408 40%

0% +

35%

0%

25% 1

20% L L

2001 2008




AGE OF FIRST-TIME AND REPEAT BUYERS

(Percantage Distribution)

Al Buyers First-time Buyers Repeat Buysrs
1810 24 years &% 129 .
2510 34 years 34 (53 \ 17
3510 44 years 22 e/ [ 2\
45 10 54 years 18 10 [ 20 )
55 to 64 years 13 5 \2o/
65 10 74 years [ 1 10
75 years or older [ : 3
Median age (years) ) £y 48
Married coupls £ 30 16
Single female H 32 52
Single male 39 30 52
Unmarried couple 20 27 I
Cther 19 13 55

* Less than 1 percent
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Values and
preferences

Dedication and sacrifice
Hard work
Conformity.

Stability and security
Respect for authority
Delayed gratification
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oOoMed Gener

Boomers

78 million
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Values and

preferences

Work
Self
Involvement

Personal Gratification
Community
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What about
Gen X heroes?
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No heroes

Values and
preferences

Fierce Independence
Change
Technoliteracy
Skepticism
'RUN LV pMXVW
Enjoy autonomy
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