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Evolution of the Dream Home 
In 1940, according to the U.S. 
Census Bureau, 35 percent of all 
housing units in the country did not 
have a flush toilet. Perhaps today’s 
over-65 crowd remembers those 
days. According to a recent NAR 
profile of buyers’ home feature 
preferences, nearly 9 out of 10 
homebuyers 65 years or older 
reported that having two or more 
bathrooms was very important. 
 
Research has shown that what 
members of one generation value in 
a home may not even be a 
consideration for people in preceding 
or subsequent generations.  
  
Some features that were once 
necessary are now considered de 
rigueur. Sixty years ago, coal and 
wood were used to heat 3 of every 4 
homes. As a recent GFK Roper study 
reported, Generation Xers (born 
1965-1978) dream about owning a 
home with a fireplace, but it’s not 
likely they’re thinking about heating 
their home with it. 
 
Other features seem headed for 
extinction. The same GFK Roper 
study found that baby boomers rank 
a workshop sixth on their list of 
dream home elements; the same 
room ranks tenth for Generation X, 
and doesn’t even appear on the list 
for Generation Y (born 1979-1994). 
 
 
 
 
 
 
 
 
 
 
 

Motivating Buyers  
In areas of the country in which real 
estate markets are in transition, an 
increased supply of homes for sale 
has underscored the importance of 
strategic marketing and has 
encouraged some out-of-the-box 
marketing techniques. 
 
Some Realtors® are recommending 
value-range marketing to their 
seller clients. Using this strategy, 
sellers set a price range for their 
home rather than a specific asking 
price, attracting a larger pool of 
potential buyers. 
 
Others are helping both buyers and 
sellers with residential real estate 
auctions. According to the National 
Auctioneers Association, the 
residential market is the fastest 
growing sector of the auction 
industry, growing by 4.4 percent in 
the first half of 2006.  
 
These approaches have advantages 
and disadvantages, of course, and 
it’s important to discuss all options 
with an experienced professional. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Who’s Onboard with Online Real 
Estate? 
By now, most people who pay 
attention to trends in real estate 
know that home buyers are using 
the Internet in record numbers to 
search for home – NAR research 
has found that more than 3 out of 
every 4 home buyers search online. 
 
So who can deny the marketing 
value of the Internet? Apparently, 
home owners commonly known as 
FSBOs: for-sale-by-owner sellers. 
According to the 2005 NAR Profile 
of Home Buyers and Sellers, only 
17 percent of these recent sellers 
used the Internet to market their 
home. Most of them relied on 
methods with a much more limited 
reach – yard signs, word-of-mouth, 
and newspaper ads. 
 
In contrast, 90 percent of Realtor® 
sales agents with a Web site feature 
online listings.  
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
Please contact Stephanie Singer, 
202/383-1050, or via e-mail at 
ssinger@realtors.org, for additional 
ideas, sources, data and resources.  
 

Story Springboard 
• A picture is worth a thousand 

words 
Ask several home owners who 
are trying to sell their home 
without professional 
representation to create an online 
advertisement for their home. 
Pair each home with a Realtor® to 
demonstrate how he or she might 
present the same home for sale in 
an Internet posting, and ask a 
panel of home buyers to 
determine which homes, based on 
the online presentations, they’d 
be most interested to learn more 
about. 

Story Springboard 
• A home for every life stage 
Profile a local multigenerational 
family about what each 
generation thinks is important in 
a home. Talk to Realtors® about 
important considerations at 
different life stages – young 
professionals, families with 
young children or teenagers, 
empty nesters, and retirees. 

Story Springboard 
• Buy a house, get a car! 
Some recent media stories tell of 
sellers trying all kinds of things 
to attract buyers to their homes. 
But many of these reports 
overlook the fact that serious 
home buyers aren’t shopping for 
a trip to Tahiti; they’re looking 
for a place to call home. 
Incentives can take a number of 
forms, from seller financing and 
lease-to-purchase options, to 
paid condo association dues and 
help with closing costs. 
Interview Realtors® in your area 
about the incentives that really 
help sell homes.  



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


