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NAR AND [ASSOCIATION NAME] WANT TO BRING AMERICA HOME
[City, State] [Date] – Beginning today, the [Association Name] is teaming up with the National Association of REALTORS( to explain the buyer opportunities available in [local area]. Through a targeted advertising campaign, people who are on the fence about whether they should buy a home can learn more about the options available to them, the financial and social benefits of owning a home, and the value of working with a REALTOR®.    
The government has taken several actions to stimulate the housing market, and mortgage interest rates recently dropped to near-50-year lows. These very low interest rates, combined with incentives like the temporary first-time home buyer tax credit of up to $7,500 and an increase in available properties, put many potential home buyers in a position of strength. 
“The decision to become a homeowner is a very personal one,” said NAR President Charles McMillan. “People should make home buying decisions based on family needs and local market conditions rather than be influenced by national reports that have little relevance on an individual level. Buyers and sellers who are thinking about making a move should consult with a REALTOR( in their local market to learn about their options.” 
In [local area], [insert local market data here.]
“Owning a home is a way to build long-term wealth, but it also conveys social benefits,” said [Association Spokesperson and Title]. “Homeownership provides shelter and security to families, and is the cornerstone of a healthy community and the basis for positive community involvement. Homeownership is an investment in your future.” 
The campaign includes a Web site, www.HousingMarketFacts.com, which educates potential home buyers about the value of homeownership, provides resources and research about the current housing market and industry issues and helps buyers and sellers find a REALTOR®.

-more-






NAR AND [ASSOCIATION NAME] WANT TO BRING AMERICA HOME – add 1
The advertising materials are part of NAR’s Public Awareness Campaign. For more than a decade, the Public Awareness Campaign has helped millions of consumers realize the value of using a Realtor( to help them buy or sell real estate, and is now educating consumers about the value of homeownership. In 2009, campaign ads will be broadcast nationwide from January through November and will air more than 10,000 times on national TV and radio outlets. To learn more about the national Public Awareness Campaign, visit www.realtor.org/awarenesscampaign. 
The National Association of REALTORS(, “The Voice for Real Estate,” is America’s largest trade association, representing 1.2 million members involved in all aspects of the residential and commercial real estate industries.
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Information about NAR is available at www.REALTOR.org. 
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