
wo Departments 
crease Staff 

eappointment of David C. Lucter­
das Manager of Civic Affairs and 
rence C. Baron as Urban Affairs 
islative Coordinator has been 

nounced by J. D. Sawyer, 
ident of the NATIONAL ASSO­
nON OF REALTORS®. 

In his new position Mr. Lucterhand 
is charged with developing and ad­
ministering REALTORS' civic better­
ment projects in conjunction with 
the Association's local boards and 
state associations. He will also man­
age the national Make America Bet­
ter and Build America Better pro­
grams. Mr. Baron will serve as staff 
liaison between the legislative activi­
ties of the Association's 1,600 loca I 
and state boards and the Depart­
ment of Gove rn ment Affai rs, head­
quartered in Washington. 
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Mr. Baron Mr. Lucterhand 

Mr. Lucterhand formerly served as a 
sales associate with Lieberman, 
REALTORS, Buffalo Grove, Illinois, 
an d prior to that, taught in the Chi­
cago elementary school system. He 
graduated from Purdue University in 
1968 with a degree in modern Eu ro­
pean history and politics. He is a 
member of the Chicago Northwest 
SUburban Board of RE.A.LTORS, the 
American Academy of Political and 
Social Science and the Chicago 
Council on Foreign Relations. 

Mr. Baron was formerly associated 
with the Mobile Homes Manufactur­
ers ASSOCiation, Washington, D.C., 
as directorofstate.legislation. Prior 
to that he served as governmental 
affai rs assistant with the Acme Refin­
ing Corp., Chicago. He has also 
served on the staffs of four Senatori­
al and Congressional campaigns. He 
is a graduate of Eureka College and 
has conducted graduate studies in 
government and economics at De­
Paul University. 

uestion Box 

eas for usage of a 42-acre com­
rcial property that includes a 

eep quarry on approxi mately 
reeacres are bei ng solicited by a 

LTOR®. Members who have 
ggestions should write the Li­
ryServices Manager, NATIONAL 
SOCIATION OF REALTORS, 1SS 

. Superior Street, Chicago 60611. 

Logo (Cont.) 

4. Individual appreciation for 
the bol d "R" varies from REALTOR 
to REALTOR, but favorable respon­
ses have overwhelmingly outnum­
bered unfavorable ones. The de­
signers of the new logo have 
achieved a reputation that com­
pares with any in the country, and 
have developed the identifying 
logos of surh major rorporations as 
Atlantic Rirhfield, Marcor and oth­
ers. 

In conclusion, we call attention 
totheletterofREALTOR H.Edward 
Heron, President of the Southern 
Santa Barbara County Board of 
REALTORS, representing what we 
condude to be by far the majority 
view of the members of the Asso­
ciation: 

"I was fortunate enough to at­
tend the Board of Directors meet­
ing in Chicago last month when the 
new emblem was approved. Noth­
ingwas rammed down our throats 
and there was no massive outcry 
that the new emblem was "a mis­
take of disastrous proportionS./I 
Each and every Board of REALTORS 

knew prior to the May meeHngs 
about the new emblem and each 
Director could have voted 
against its adoption ... It is often 
said on the local level that the 
membership is guiltyofonly react­
ing after a derision is reached.and 
never keeping aware of events 
prior to the making of a decision. It 
is truly a shame when loral Board 
leadership is found guilty of the 
same thing." 

In view of the decision of the dele­
gate body and the Board of Di rec­
tors of the NATIONAL ASSOCIA­
TION OF REALTORS, it became 
im perative that the Public Relations 
Department expeditiously proceed 
with implementation of the new 
name and logo, and they are pro­
ceeding forthwith as directed and 
in accordance with the mandates of 
the Association's governing bodies. 
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